COLOUR SEMIOTICS AND CREATIVE APPLICATION

Dr Kishore Budha
UNIVERSITY OF LEEDS

prepared for: Semiofest 2014 prepared by: Kishore Budha, University of Leeds date: 20 May 2014 issue: 02



big @ther

~
|

4
\>
)
i
I

igns and th

S

I

Yellow




OVERVIEW

Semiotics
Approach
Case Study
Discussion






Semiotics | : Semiotics / Approach / Case Study / Discussien

SIGNS
Anything that makes meaning.
SIGNIFIER
The material, e.g., word, image, sound, colour.
SIGNIFIED

Meaning and Concept.
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MEANING

In culture.

SIGNS AND SYMBOLS

Relevant for application

SEMIOTICS

To uncover and apply meaning of things.

COLOUR SEMIOTICS

Focused on role of colour.




Overview of approagh Semiotics / Approach / Case Study / Discussion

A 1. BRIEF
2. CATEGORY STUDY | What are the goals? e.g., Usability, differentiation,

new product?

What are the Semiotic rules and boundaries of the
category? What are the outcomes of breaking rules?

Mythology exploration &
development

Political, Popular Culture and
Consumer Discourses. 3 CULTURAL STUDY
Visual analysis of objects - What can we learn from culture? Are trends
iconography changing in the wider cultural context that is
impacting the category. Can we spot trends
Sensorial signs and symbols before they change?

4. OPPORTUNITY PLATFORMS | Y
Creating a range of colours that are based
on cultural and category contexts '_ 5. CREATIVE STRATEGY AND DEVELOPMENT
Technical development of colours
6. CREATIVE APPLICATION v
Applying the colour
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Cultural trends and their implications
for design and branding

Cultural audit of colours for specific
brands and categories

* Strategic development of colours

» Design and brand guidelines
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YELLOW

Nature and culture



Semioties / Approach / Case Study / Discussion

WEED GOLD SUN JAUNDICE FLAME AUTUMN

Unwanted, uncultured Status, Wealth Optimism, Divinity Fear, loathing Hope, Power, Danger Maturation



Nature and ye|’k ow: Jeasofs | Semioties / Approach / Case Study / Discussion

!
|

Spring Autumn

Hope, optimism Maturation

Summer
Energy, opportunity, oppression
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Culture and yellow
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Yellow and cul

ATTENTION

Zesty, Non-serious, cartoon, laid-back VS. Serious and Urgent
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Yellow is a polymorphic colour that evokes strong meanings within the English culture

Abhorred
Hope Optimism el
Uwanted ickness
Fresh & Zesty S Status wante
ivine
Energy Power Caution . Toxic

Maturation 5 Loathing

anger '

Disease Cowardice

Yellow generates semiotic codes (or opportunities) that range from the positive to the negative
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THINKING DIFFERENTLY

ABOUT YELLOW

Yellow generates very strong and
polarising denotations and connotations
— requiring careful consideration in both
in development and creative execution.
In the personal care category, the broad

codes have moved from efficacy of
hygiene to overlap with codes of food
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Industrial Efficacy/Product Differentiation >> Luxury >> Natural
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MUTED
AUTUMN SUMMER INDUSTRIAL INDUSTRIAL INDUSTRIAL INDUSTRIAL SPRING SPRING
Maturation Status Caution, power Caution, power Caution, danger Toxic, Fresh, Zesty Hope

danger
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Gentle Hope Energy Everyday optimism Power, Energy, Functional

performance Quality power
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PACKED WITH ESSENTIAL OILS

Semioties / Approach / Case Study / Discussien
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Overview of approagh Semioties / Approach / Case Study / Discussion

A 1. BRIEF
2. CATEGORY STUDY | What are the goals? e.g., Usability, differentiation,

new product?

What are the Semiotic rules and boundaries of the
category? What are the outcomes of breaking rules?

Mythology exploration &
development

Political, Popular Culture and
Consumer Discourses. 3 CULTURAL STUDY
Visual analysis of objects - What can we learn from culture? Are trends
iconography changing in the wider cultural context that is
impacting the category. Can we spot trends
Sensorial signs and symbols before they change?

4. OPPORTUNITY PLATFORMS | Y
Creating a range of colours that are based
on cultural and category contexts '_ 5. CREATIVE STRATEGY AND DEVELOPMENT
Technical development of colours
6. CREATIVE APPLICATION v
Applying the colour
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RESEARCH

Media-saturated world.
Agenda setting and framing functions of advertising
(iconicity and symbolic).

Inter-textuality, indexicality and paradigmatic relationships.
Culture and colour: Myths and ideologies.
Category and colour.

Nature and colour.

APPLICATION

Branding/communication/design elements and colour.

RECEPTION

What and how is the end user looking at colour?
What meaning is she making?
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