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Types of Trends
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Focus on 2-10 year design trends according to the product nature in the projects
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Product Categories & Trend
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2011 Milan Fasnion Week 2012 Milan Fashion Week
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2012 Milan Furniture Fair 2013 Milan Furniture Fair 2014 Home Trend
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Consumer, Brand & Trend

HREt, RERAEETRRMEE? ERERSESHIHRE?

Are you a trend setter or a follower? Who can get the most consumers?
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Innovators/ Early Adopters/
Technology Visionary
Enthusiasts
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Early Majority/ Later Majority/ Laggards/
Pragmatists Conservatives Skeptics

45 K I
BESTMW
“E A

Mainstre;am market

FEHE , B Trend

Time



chiEgit
BRE
CHINA

DESIGN
TRENDS

ﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁ

zfl

20
W
10

15
e



PEEIHEEMRE =
China Design Trend Study Background
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How is a trend started?

What kind of product design will fit into the future market?

Many world-renowned design centers regularly publish annual

design trends in various fields, but are these trends fitting the Chinese
consumer market?
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China Design Trend Study Methodology
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Annual case study across six

s

industries to explore future lifestyle
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Technology Design
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Culture
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Conversations with experts from six
design fields to search for future

design trends
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1) FRARAT XU
2) TR T &%
3 ) FOAATI IR

Future four macro trends

1) Forecast style trends

2) Forecast color trends

3) Forecast material trends

AEAFRHARFIRIT R |, 1C1E
REIEE, BF. MEAYER,

Provide inspirations of future
design for enterprises, and for
them to capture the trends for
product shape, color, and
materials.
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Political Keywords in China 2013
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The appreciation of Chinese
|ty design from First Lady is
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Economic Keywords in China 2013
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Economic: Passivated Growth

PENGOPIEKR (ZFE)

Q=ZE (quarter)
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Social Keywords in China 2013
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natural disasters : Urbanization
pollution
EmRE 4% Iz &
Food safety Online anti-
NYIES corruption
WmEERT .
/ Z:1—'=—‘11$}E§ Z‘ié_\-\,j:tls(’
e B R A =M
decline of social hostility Trust crisis
government
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HE: BE/ZESKS5HRKEERFE
Social: Haze/Air Pollution & Beautiful China
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Technological Keywords in China 2013
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: multifunctiona
3D printer
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Technological: Wearable Tech
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Cultural Keywords in China 2013
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Cultural: Danshari
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Discard excess waste H:II D
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Design Keywords in China 2013
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Design: Very Important Baby

belkin
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Design : Visible Energy Efficiency Control
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2015-16 HEEITES
2015-16 China Design Trends
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The culture-influenced aesthetic trends are no‘longer emphasized on its
Chinese or Western characteristic. Instead, they are integrated deeper into
another level — without anymore clear boundaries, yet these trends present the
unigueness of each culture.
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INTERNATIONAL DESIGN
EXCELLENCE AWARDS '13

DEZATERFTZRHXAWI, 2011F—F4%, jXE[E IDEA Design Award 2013 :
iﬁﬁ127£E}35Ewéﬁkﬁ—%ﬁnnﬂﬂ—iztSﬁﬁ%#EYANG DESIGN&#T—E&A “FEER" BRERT. %K%K
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MRS R, WTHRFSRENPZSHEIRE. BRRJORERRINE. IMKXESHIEABF

Royal Selangor Tea Set, 2011 till now, IDEA Design Award 2013 :

Commissioned by No. pewter brand with 127 years of history, YANG DESIGN designed a tea set including tea pot, cup, caddy,

brush, tray and snack plate. The bamboo pot handle and the mat on bottom are heat-preventing and anti-scratch. The mouth of

the tea caddy is a little wider, so that it makes sealing the double-vacuumized can easier. Users can easily hold the spin to turn

around the filter, and it helps the filter to dispense dense tea liquor to the pot. Not only is the collection a breakthrough of the

visual image of traditional Chinese tea set, but also a perfect tea drinking experience. The collection is launched in Asia and sold

worldwide.
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Key words:

1B)1E Transparency
#%] Wonderful
F#1  Intimacy
Tl Joy

E2F| 4 LightTec
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Theimpression.of fechnology is becoming more civilized! people-convenient;
and people-friendly. Information graphics will be truly implemented onto
product design.
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BFRHZ Light Tech
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ased on be?)ple's demands for social and e

mutual trust between each other, the consum
last for a century"-has uietly emergin
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Key words:
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Inheritance
Elegancy
Quality
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Tea Set by Kaikado
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Plastic Switch by a Chinese brand



Key words:

A B Reflection
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" A& Essence
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This is a trend resulted from
is not for showing-off, or see
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P& DuPont Tyvek Sofa by YANG DESIGN
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Style Matrix

wIREZK
Minimal
Complexity

RFK/AETT
Futuristic/Progressive

BRE
LIGHT TECH

AT
LESS IS MORE

e
INTERPENETRATION

BN

Traditional/Nostalgia
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Maximal
Complexity



EXPAR
What's in the Book

HBIT1I00FEERIR , FHb LAz

2013FEPEMRRE | HES T PE7SATUESTEAYIRVE XTSRS
£1%92015-2016FEmi7 , IRHIUARTIEE
BNYIKEBDIRHSBEBRENTBREIBR wavvkeamyz, soestrantoncsmps
SIS NN RKEBR S R HATUAE BT RER

FEHXA , RNNIZIMTSIRSE 7ues

Over 100 pages of rich resources with Chinese and English translations

Annual summery of the 2013 Chinese consumer market, with a collection of six expert
interviews

Four design macro trends for the 2015-2016 Chinese market

A main palette of 5 colors and a sub-palette of 7 colors for each macro trend

Average more than 4 pieces of material samples representing each macro trend

Two hours of in-person trend seminar and consultancy service within Shanghai city ( Optional )



S25 Key Take-aways

GEATUMER BRI, ALFR, HIRES, BT A, DUZETIEM .

S EB R RRIEBLE. 25%, 2. BEAR. X, BHEFRE.

HTFTERNEL, FRRENTREHRREEARE, EHEtEH0NAREBAE.

ETEmNIER, FEIEHHREEIHEENESIEETRE.

LR RKETMEEESESTH “FRMIA” 234%80FHIK AR F134%B08EEIK AR

*YANG DESIGNFM2015-2016FEF E it B miEzx. B8R B, TeTR5.

*Trend prediction requires international vision, local insight, strategic thinking, multi-
discipline practice and forward-looking mindset.

*Factors behind design trends are Politic, Economic, Society, Technology, Culture &
Design.

*Trend adaption speed varies according to different product categories.

Consumers take different attitude towards trend in the influence model.

*Most brands fight for the mainstream market of 34% early majority and 34% late majority.
*For 2015-2016, the 4 Chinese design trends forecasted are Interpenetration, Light Tech,

True and Less is More.
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